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president Clinton today announced the nation's first 
comprthanoive program, to pravant children and adolescent* Cron 

smoking cigarettes or using smokeless tobacco and bag inning a 

♦ 

lifetime of nicotine addiction. The president's announcement comas 
a little sore than ft year after the Food and Drug Administration 
(FDA) issued its proposed rule to reduce the access and appeal of 
tobacco products for Children and adolescent** 

The . FDJt rule-making on children and tobacco prompted the 
largest outpouring of public response in the Agency's history with 
mors than 99*000 individual comments received, totaling mors than 
700*000 places Of mail whan form letters are counted* The final 
rule was put on display today at the Federal-Racists!* and will be 
published In the red era I/roc liter next weak. 

Each day, almost 3*000 young people in the United states 
become regular smokers* and nearly 1*000, of them will die 
prematurely from diseases related to tobaooo use. seen year* bora 
than 400*000 Americans die from smoking-roiatad diseases* -more 

i 

Americans than are killed each year by US** alcohol* ear 
accidents, murders* suieidae* illegal drugs* and fires cambiums . 

-Hore- 
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In th* past four year*, th* United stilt** he* experienced 
4ra*aci c increases in tobooso use by yourtgatar*. ft ween 1991 and 
1999 1 th* pewMmtag# of eighth- and tenth-grader* who smoke 
increased 94 percent. In 1999/ nora than a third of 13th~g*ad*rs 
reported smoking in the peet month, and dally smoking In that ftoup 
woo up to 11.6 percent. Among lOth-gredere, current us* vao up to 
27.9 percent, and doily use woo up to 16*9 percent. 

Th* President's goal is to out in half tobaooo use by children 
and adoleaeents over the next seven yeare. 

"This is the most important public health initiative of our 
generation, - said Health and Human service# Secretary Donna 8. 

Sh&lel*« n our children * e futures ere at stake. President 

% * 

Clinton*o action will ensure that children get their information 
about tobacco from their parents — and not from Joe Camel.** 

The President's initiative to protect children is baaed on the 
final PDA rule that will make It harder for young people to buy 
cigarettes and smokeless tobacco and will reduce the appeal sf 
tobacco products to children under is. Tbs nils Is based on the 
Agency*o finding that cigarettes and smokeless tobaooo products are 
delivery devices for nicotine, an addictive drug. Xn addition to 
the rule, th* PSA will propose to require tobaooo companies to 

educate children and adolescents about the health risks of tobaooo 

§ 

no* as part of the President 1 s initiative, this national mass 

■ - 

media campaign would bo monitored for its effectiveness* 
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cigarettes and iimKiIui tob&cco products reuain legal 
product* that can be marketed and sold to adults* IS years and 
older. 

* 

"tfiootlna addiction is e pediatric disease that often begins 

• a 

et 12 * 12 * and 14 only to manifest Itself at If and i? when these 
children find they cannot quit," said comiss loner of Food and 
Drugs David x. Xeeeler, M.n. "By then our ohildrtn have lost their 
freodon and fees the prospect off lives shortened by terrible 
diseases." 

i 

The President's initiative follows the recommendations of 
major medical and scientific organisations suofa li the American 
Mad leal Xesociatlon and Wetional Academy of saleno* 1 1 Institute of 
Medicine. Itia a prevention strategy based on reducing children's 
access to tobacco produots end limiting the appeal of these 
products to children, the tobacco industry spends sore than H 

r * 

billion annually on advertising and promotion* 

Besides the final rule* the FDA will propose to require 
tobacco companies to provide strong educational sassages for 
children on the real danger* of smoking and using smokeless 

tobacco. this national multi-media campaign would Include 

* * 

television spots* and it would be monitored for its effeotlvenses. 
FDA intends to begin consultations about this campaign with the 
nation's six tobacco companies with a significant share of sales to 
children, under section sis of the Federal Food* Drug* and 

- MORS - 
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Cosmetic Act, the PPA wy require cemfutnie* to Inform consumers 
about the unreasonable ha■lth risks of their products. 

"Wo twv« to toll our children tbs truth about tho diooosoo 

caused by smoking#" Kessler said. "For too long v# hav* font 

♦ » 

conflicting no 0009*0 to our children and than havs aetod surprised 
when they bog in to smoko." 

In reviewing ths public comments and developing e final rule, 
the r&A made a number of changes to more narrowly tailor provisions 
to children. For instance, there W«a little evidence presented 
that mail-order sales are ussd by children and adolescents r while 
they are used by adults in rural areas. Similarly, vending 
machines in facilities totally inaccessible to parsons under 1 $ 
will accommodate adults while preventing easy aooese by young 
people* 

The FDA rule reduces children's easy aooese to tebseeo 

products by* 

• Requiring mg* verification by photo ID for anyone under the 
ego of 2 d purchasing tsbeooo products; 
e * Banning vending machines and self-earvioa displays amospt 
in "adult" facilities there children are. net allowed, 
such am certain nightclubs totally inaccessible to anyone 
under 18; and 

I 

e Banning free samples, ths sale of mingle cigarettes, and 

* 

packages containing fewer than 20 cigarettes. 

- nans - 
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The FDA rule limits tho appeal of tobacco products to children by: 

• Prohibiting billboards within 1,000 foot of schools and 
playgrounds* Other advertising is restricted to black-and- 
white text only; this includes all billboards, signs insids 
and outbid* of bus**, and all advertising in storas. 
Advertising inside "adult only" facilities lib* nightclubs con 
haVa color and imagery. 

• Permitting black-and-white text-only advertising in 

* 

publications with significant youth readership (under IS). 
Significant youth readership means more than IB percent or 
mere than a million readers under It; there are no 
restrictions on print advertising below theso thresholds. 

• Prohibiting sale or giveaways of products Ilk* caps or gym 

o 

bags that carry cigarette or smokeless tobaeoo product brand 
names or logos. 

• Prohibiting brand-name sponsorship of . sporting or 
entertainment events (including teams and entries), but 
permitting it in the corporate name. 


Theso provisions will be phased In between six months end two years 

* 

from the date of publication in the Federal Aasimtefe to give 
businesses adequate time to comply. 

> U1 
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